


40% Energy Cost Savings...
with the change of a

GE Halogen

Performance Plus”

PAR Bulbs

Today...you can reduce

your electric bill
by hundreds to
thousands of dollars.

Advanced
Halogen
Technology

The same advanced tech-
nology that brought you the
halogen headlight for auto-
mobiles is now available in a
light bulb that could save your
facility thousands of dollars in
electrical energy costs.

D &

weltip..,
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(FAX)

Start saving now...
nearly $10 per
socket.

Replace just one 150-watt PAR
with a 90-watt GE Halogen
PAR bulb and save nearly $10
in energy costs over lamp life.*
In an area with just 11 bulbs,
you'll save over $100. In a 100
lamp installation, you'll save
nearly $1,000!

S Lighting Co., Inc.

(PHONE) 751-1954
751-7760
AAMD MEMBER FOR OVER 15 YEARS

2045 S. Valentia Unit 15 Denver, Colo. 80231

light bulb!

GE 45-watt Halogen PARs
replace 75-watt standard
PARs...offering 40% energy
cost savings as well.

Put the latest in lighting
technology to work saving
money in your facility. These
bulbs are so efficient, they
will pay for themselves in a
little over two months.

Give us a call...stop by.

We have GE Halogen PARs
in stock and we’re ready to
save you money now!

*8¢ per KWH energy rate

Visit our booth—21B—
at the Trade Show

The $19.80 Rental Incentive.

$19.80 per pair, per month

Installation and Service Included

Look to Web for low-price
domestic washer and dryer

leasing plans
Lease in-unit domestic washers and

dryers for as low as $19.80% per pair, -

per month. Whether you need full-sized
stacked, or mini-stacked machines—
gas or electric dryers— Web’s got the
answer. Only Web can deliver added
rental incentive at such low cost.

Delivery, Installation, and
Service Included

Receive expert delivery, installation,
and service, at no extra cost. Plus,
Web provides prompt, radio-dispatched
service for quick repairs—often on
the same day, in one visit.

APARTMENT LAUNDRY SYSTEMS
For more information on Web's low-
price leasing plans, call and ask for the
Web office nearest you: 1-800-777-1484.

Flexible Terms

Choose from a variety of pricing
schedules based on 1-, 3-, and 5-year
contracts. First month’s rent and a
security deposit must be received before
machines are ordered. Purchase options
are available. You can also look to

Web for all your coin-operated laundry
equipment needs.

*Full-sized (electric dryer) and a
minimum of 10 sets.
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The Apartment Association
of Metro Denver
wishes to acknowledge the
following individuals for their
assistance in preparing for
NAA’s 53rd Annudl
Convention and Exposition:

Denver Co-Chairpersons
David Phifer, Apartment & Condo
Concepts
Steve Ira, Property Asset Mgmt.
Trade Show
Carol Levey, Apartment Guide, Inc.
NAA Liaison Committee
Amy Eismont, Apartment Shoppers
Guide
Joyce Fox, GranTree Furniture
Rental
Doug Yarger, Top Cop Intruder
Alarms
Dave Janecek, Cort Furniture
Rental
Pam Hubbard, Apartment
Shoppers Guide

Rick Cooper, Marietta Drapery &
Window Covering

Scott Davidson, Adjusters Int’l

John Schick, KWAL-Howels Paint
(retired)

Region 8 Vice President
Dennis Malone, Gold Crown Mgmt.

In conjunction with the national
convention, AAMD is hosting a post-
convention get-away at Beaver Run
Resort in Breckenridge, June 10 to 13.
For information on the convention and
the post-convention trip, contact the
AAMD office at 329-3300.

Apartment Association of Metro Den-
ver is located at 650 S. Cherry St., Ste.
635, Denver, CO 80222. Phone: (303)
329-3300; FAX: (303 329-0403.

AAMD is a tax-exempt professional trade
association representing the multi-fam-
ily housing industry in the metropolitan
Denver area. AAMD is affiliated with:
Colorado Apartment Assoclation
National Apartment Association

AAMD Officers

Jim Murphy President
Bud Leu Vice President
Greg Gulley Secretary
Mike Zoellner Treasurer

Steve Ira, CPM,
CAPS

Member-at-Large

AAMD Board of Directors

Robert Alldredge, Alice Brace, Sandy
Drago, Steve Ira, Mike Malone, Sarah
Malone, Julie McKeefer, Marsha
McVey, Andrew Miller, David Phifer,
Lori Stormes, Earl Warren, Ann
Watkins, Phil Wayne, Carol Weaver,
Michael Whitcomb, Doug Yarger.

AAMD Staff

T. Jan Wiseman, CAE Exec. Vice Pres.
Esta Schmidt Dir. of Operations
Cheryl Wickowski Dir. of Education
Donna Coble Dir. of Member Svcs.
Jennifer Warriner Admin. Assistant
Kristy Anderson Editor
Suzi Heap Dir. of Advertising

CAA State Directors
Dennis Malone, president; Jim
Murphy, Steve Ira, David Phifer.

CAA State Lobbyist
Pat Patrick

Present NAA Officers (from AAMD)

David Phifer Secretary and
Convention Chair

Dennis Malone Reg'l Vice President

Past NAA Officers (from AAMD)

Rik Fulscher President, 1980
Steve Ira President, 1988
Tom Karaffa Reg’l Vice President

Apartment Trends is published as a service to its
members and all segments of the apartment in-
dustry by the Apartment Association of Metro
Denver. Any reproduction or copying, in whole or
in part, without written permission is prohibited.
Articles herein do not necessarlly have the en-
dorsement of AAMD but may be presented to give
readers a diversity of views.
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Lights Camera Disaster
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For Alice Marsh and Hayley Clark,
Thursday, January 23, was a day likeno
other. One they would like to forget.

On January 23, they opened the
Rocky Mountain News to find a photo
and story about Delbert Martin, a black,
61-year-old resident they had evicted
the day before. The headline read, “After
35 years in the same apartment, evic-
tion hurts.” Under other circumstances,
the story which followed would have
tugged at their heartstrings as it did
others in the community. Unfortunately,
they knew the story didn’t really fit the
facts.

Alice Marsh is president of Marsh &
Associates, the property management
firm responsible for evicting Martin.
Hayley Clark is vice president at Marsh
and property manager for the apart-
ments where Martin lived. Marsh & As-
sociates, an AAMD member firm, has
done business in Capitol Hill for 18
years as property managers and in resi-
dential and commercial real estate sales.

It wasn'’t long before the calls started
pouring in. First it was the media. Chan-
nel 7 TV wanted an interview... then
Channel 2 and Channel 4. About 12:30
p.m., Channel 9 called to say they were
on their way over. KOA radio also called
wanting someone to go on the air live for
their 4 p.m. Kelly and Company show.

Then the other calls came—the types
of calls that can’t be repeated in polite
conversation. “I had to change my phone
number,” says Clark. “The night it [the
story] aired, the phone rang four differ-
ent times, and I got four hate messages.
It was awful.”

There were other things, too.
“I had both of my cars vandalized,”

says Clark. “Paint was poured over one,
and both were spray painted. I'm glad
it's past.”

What happened to cause such an
uproar?

Marsh & Associates took over man-
agement of the affected Capitol Hill
property in August 1991 from a bank-
ruptecy trustee. It was at that time that
Delbert Martin first began to fall behind
in his rent. Clark spoke with him about
his August rent and offered to work with
him on it. Martin paid his September
rent, but by the end of October, he was
two months behind. Clark talked with
him again, and he paid two months’ rent
in November.

When Martin missed paying rent in
December, which again put him two
months behind, Marsh & Associates
started eviction proceedings.

On the day of the move-out in Janu-
ary, Marsh & Associates called Martin
so that he could be present when his
personal effects were removed. He at-
tempted to pay one month'’s rent at that
time, but no such payment could be
accepted. (Eviction proceedings provide
that no partial payment can be accepted
after final notice has been posted or
served and removal from the premises
has begun.)

The morning after the move-out, the
Rocky Mountain Newsran an article with
a photo of Martin standing outside the
building looking dejectedly at his be-
longings. The story quickly cast Martin
in the role of victim saying that “Martin,
61, was unable to say exactly what had
gone on in the past six months,” and
remarking that “since his wife, Jean,
died six months ago, he has had trouble
keeping track of rent payments.”

Reporter Scott Yates then quoted an
employee of Marsh & Associates who
said that January’s rent had been re-
fused “because we had begun eviction
proceedings.” Yates did not explain the
history of the problem, nor did he indi-

cate that it was only partial back rent
and could not be accepted at that point
in the eviction process.

To cap the impression of Martin as a
hapless victim, the article closed with
Lilliana Kite of the Denver Police Victim
Assistance League saying, “I've seen lots
of evictions, but never like this.”

The fact is that Scott Yates, a night
reporter with the News, got his tip about
the eviction from the Victim Assistance
Unit. He then talked with Marsh & As-
sociates and Martin.

While Yates' quote from Kite at the
Victim Assistance Unit seemed to imply
that the eviction was unusual and
shocking, Lt. Thomas Haney, com-
mander of the Denver Police Dept.’s
Crimes Against Persons Bureau, says
the reference was to the unusual per-
sonal problems Martin had experienced
recently. He adds that, to his knowl-
edge, the eviction was properly carried
out.

In addition, it now seems the facts
about Martin’s wife’s death are not what
they appeared at the time. The Vital
Records Section of the Colorado Dept. of
Health revealed no death reported for a
Jean Martin during 1991.

Marsh and Clark were surprised to
see the newspaper report of the eviction,

=

‘e ;‘..':-‘.. =2 s
« 8 -

"SRR

Hayley Clark and
Alice Marsh of
Marsh & Associates
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The thing that
was overwhelming
to me is the lack of
informction people
are willing to settle

for. They don’t seem

to care what the
facis are.

but they were even more shocked to
discover what they felt was a skewed
version of the facts presented in the
article.

In contrast to the confused victim
portrayed by Yates in the News, Clark
had found Martin to be a clean and tidy
man, fully capable of functioning on his
own. During her meetings with him, she
learned he had a full-time job as a waiter
at the University Club. Still, she took the
trouble to let him know about commu-
nity agencies from which he could seek
help if he felt he needed it.

In addition, Marsh felt little attempt
was made to fairly present the property
manager’s side of the story. “They talked
to Delbert who is very personable, very
photographable. The newspaper didn’t
talk to me at all,” she says.

When the calls for interviews began
coming in, Clark was selected to handle
the television interviews because of her
on-camera experience as a field corre-
spondent for alocal, Mile-Hi Cablevision
news show. She quickly discovered that
a clear presentation of the facts isn’t
enough to ensure fair coverage.

“Channel 4 came out the best. They
really gave me a chance to tell our side,”
says Clark. “They did a clip about the
whole story and then let me talk. I said
that Martin was a big part of the build-
ing. He was someone wereally liked, and
it was very hard to evict him. I said that

we counseled with him—sat down with

- him and said we really wanted to work

with him. ”

Clark feels the worst report appeared
on Channel 7. “The reporter badgered
me throughout the interview. She said,
‘Why did you do this? Couldn’t you have
done that? The on-the-air segment
showed that badgering.”

While Clark initially felt her inter-
view with Channel 9 went well, the on-
air results were not what she expected.
She says, “The reporter was wonderful.
But when I saw Channel 9’s report, I felt
it was very one-sided. They only used
two of my sentences, and what they
focused on was my saying ‘I have an
owner who needs to make a mortgage
payment.’ That made me look like I'm
this little rich girl who is evicting this
poor black man.”

Marsh elected to handle the radio
interview requested by KOA news radio
for their afternoon Kelly and Company
show. Marsh recalls that the initial
question by Steve Kelly was “something
like, ‘So why did you throw this old man
out?” She says, “I thoughtif I responded
inkind, Iwould lose. And if I let him shut
me up, I was going to lose.

“My real hope was that the people
who listen to that kind of radio show are
property owners themselves. They know
that tough decisions have to be made,
and someone has tobe willing to execute
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them.” She adds, “That is what I was
trying to convey—that we are competent
and capable.”

The next day, after Marsh and Clark
felt they could put everything behind
them and get back to business, KNUS
radio called for a short interview with
host Gary Tessler. Clark agreed, but it
was clear from the start that it was
intended to be an attack rather than an
interview. Says Marsh, “He [Tessler]
clearly called to make Hayley out as the
bad guy. He did not want an interview,
although that’s how he presented it.”

Even days and weeks later, Marsh
and Clark continued to see fall-out from
the eviction. The Rocky Mountain News
received 40 or 50 letters in response to
the original article and printed three of
them. “They did a pro-Marsh, an anti-
Marsh, and a neutral letter. Overall, I
felt the result was positive,” says Marsh.

Commenting on the response he re-
ceived after the story ran, Yates reports
receiving approximately ten anonymous
phone calls referring specifically to Marsh
& Associates by name and complaining
about how often they evict residents. (He
doesn't find it odd that so many sup-
posed victims of unfair evictions would
decline to give their names.)

It is worth noting that the Denver Post
had the same information as the News
following the eviction but, after evaluat-
ing the incident for newsworthiness,

decided to print nothing about it.

Now that the crisis is behind them
and the media has found other stories to
pursue, Marsh and Clark are left feeling
disenchanted and a little resentful. “The
thing that has been overwhelming to
me,” says Clark, “is the lack of informa-
tion people settle for. They don't seem to
care what the facts are. They see this
heart-rending story and they say, This
guy was obviously just a victim of rich
Republicans.™

For Marsh, “the most overwhelming
thing to me was the reaction of some
other real estate professionals.” After
seeing the media furor created by the
eviction, associates suggested that
Marsh and Clark should have “just let it
go for awhile” or should have paid the
rent out of their own pockets. “It was
really shocking to me,” says Marsh.

Both women lament that the worst
feeling was that no one seemed to see
that they are people too. “We are very
hands-on, very people oriented,” says
Clark. “We know our residents by name,
and they know us by name.”

Says Marsh, “We go the extra mile for
residents. Marsh & Associates provides
housing for the Colorado Coalition for
the Homeless, for Section 8 residents of
the Denver Housing Authority, and for
the Colorado AIDS Project. These people
are not sought out by the traditional
management companies because they

Property owners
know tough deci-
sions have to be
made, and some-
one has to be
willing to execute
them.
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What
if...?

AAMD
surveys
its members

on eviction

Marsh and Clark were surprised
by the lack of support they received
from other real estate professionals
following the eviction of a resident and
the accompanying media exposure.
We wondered if the response to their
actions would have been different if
there had been no media hype. To find
out, we selected AAMD members and
presented the essential facts of the
eviction to them as a hypothetical
situation.

There was unanimous agreement
among the members surveyed that the
actions taken by Marsh & Associates
was correct. The only criticism offered
was that the “hypothetical property
managers” had taken too long to start
the eviction process.

In her response to the hypothetical
situation we presented, Lori Stormes,
community manager with Gold Crown
Management, said, “I would not have
let it go as far as it did. When you let a
resident pay in this manner, you set a
precedent and revoke your right to ask
for rent in a timely manner.”

“The situation had gone on long
enough,” said Fran Jarrett of Property
Asset Management. “Itis time to getin
a resident that would pay on time. ”
She went on to say that she would
have served a three-day rent or pos-
session notice at the beginning of the
second month, and if not paid, would
have filed for eviction by the 10th of
that month.

Harold Zeller, also of Property As-
set Management, noted that “the resi-
dent was employed full-time and was
habitually late” which would cause
him to start the eviction process ear-
lier.

Richard C. Koonce, an owner with
RK Properties, pointed out in a situa-
tion like this where the resident is
regularly employed, the money must
be going to “something he can’t con-
trol,” and the manager should “cut
the losses” because the situation
probably won’t get better quickly.
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Lights
Camera
Disaster,

cont.

don’t want the extra hassle.”

Marsh is very involved with the
neighborhood, as well as her residents.
She has been vice president, president,
and board member of Colfax on the Hill,
a neighborhood business association,
and has served on the board of Uptown
on the Hill, an association of residents,
property owners, and business people.
Sheis also active in groups working with
run-away youth.

Yet, when the spotlight turned in
their direction, neither Marsh and Clark’s
integrity nor their track record, seemed
to matter. Even the facts were over-
looked in the media’s rush to get “the
story.”

AAMD APARTMENT TRENDS / MARCH-APRIL 1992

Post script

Reporter Yates, now with the Durango
Herald, has been given more information
about the Martin eviction and of the
efforts Marsh & Associates regularly
makes to provide much needed housing
for hard-to-place Denver residents, Still,
he wishes more could be done to avoid
eviction.

While Marsh and Clark know that
evictions are unavoidable, they have
become more cautious in pursuing the
eviction process. “We had an opportu-
nity for two move-outs the following
week and I told Hayley to turn them
down,” says Marsh. “I didn't like making
that decision, but Iwas concerned about
what it might do to us personally and to
our public image.”

Don Leeman, Ken Kerbs,
Ike Moreno, Yvonne Adams,

Dave Parke,Cal Gillespie,
Stan Hodges and Al Losey

@ @ @ represent almost 200 years of pride and accomplishment.

g

dedicated service...from people who take
pride in their work and pride in their
Company.

For proven experience over the long
term, you can count on the people who
make up Automatic Laundry Company.

It’s Automatic.

They ARE Automatic Laundry .

Each of these employees has over 20
years with Automatic Laundry Company.
They've helped develop the Automatic
Laundry tradition of no-nonsense service
that's kept apartment owners and residents
satisfied since 1947. Competent, responsive,

Serving The Apartment Industry Since 1947

--—-_
-

Automatic Laundry Company

Phone (303) 371-9274
Qutside The Denver Metro Area: 1-800-332-0149




Meeting the Media

What to expect —and what you can do—
when the spotlight’s on you.

You are sitting quietly, enjoy-
ing your morning coffee, when
the phone call comes. Paula
Woodward and her TV crew would
like to interviewyou on camera in
a few minutes about one of the
properties you manage.

You think Wow! How exciting!
One thing is certain—this won't
be a boring morning.

After a few seconds, however,
the reality of the situation starts
to sink in. Paula Woodward wants
to come to youroffice. Now. What
should you say? What should
you do? Say, “I'm in a meeting
and can’'t be disturbed?” Or,
better yet, leave for Australia
immediately?

You've got some decisions to
make. Quickly.

What story
are they
pursuing?

It is important to know why
the media wants to interview you
or a spokesperson for your com-
pany. Knowing the reason for
their interest gives you a
headstart in preparing your
message and how you want to
deliver it to the public.

. Ifyou know that the interview
request is a reaction to another
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by T. Jan Wiseman, CAE

TV or print media story, as it was
in the case of Marsh & Associ-
ates’ eviction of a resident (see
page 4), you have a chance to
better understand what might be
about to happen. For example,
the morning that the Rocky
Mountain News ran the Marsh
evictionstory, the major television
and radio stations in Denver
called to get a response from
Marsh & Associates about what
had taken place.

If you aren’t sure of the real
reason for the interview request,
try to find out the reporter’s de-
partment or usual assignment
area. Is it business or housing? If
so, the story will probably be
reported from that viewpoint by a
person who has an understand-
ing of real estate or business in
general. The finished story will
probably be more factual because
of the reporter’s background
knowledge and because the au-
dience will be expected to be more
business oriented. '

If the interview request is
made by a general assignment
reporter, the story is more likely
to focus on human interest (i.e.,
emotional) angles, as was the

case with the News' eviction ar-
ticle.

If the individuals coming to
your door call themselves inves-
tigators, you should start a seri-
ous investigation of your own
into their reasons for interview-
ing you.

What do you
want to get
across to the
interviewer
and the
public?

This isyour key consideration.
Decide what information and
what image you and your com-
pany want to convey to the pub-
lic.

Following the initial News
article, Marsh & Associates de-
cided the electronic media would
probably be concentrating on
human interest: the personality
and personal plight of the evicted
resident. They decided to project
the message that they were also
personally concerned about him.
They humanized their relation-
ship with Martin, referring to him
by his first name, and told about
their counseling sessions with
him. They also told about their
work with many organizations
representing hard-to-place resi-
dents such as the Colorado AIDS
Project and the Denver Housing
Authority.

Rather than preparing to an-
swer each and every possible
question about the issue or inci-
dent you suspect the interviewer
will be pursuing, narrow your
focus as Marsh did. Address one
central issue and project one
quality about your company.

How do you
accomplish
that during
the inter-
view?

This gets a little tricky. If you
are on live radio or television, you
have a wonderful chance to tell
your story without being edited.

However, such an opportunity
can be dangerous. If handled
poorly, you can hurt your own
cause.

When Alice Marsh appeared
live on KOA radio, she was calm
and projected the image of a very
reasonable professional. When
the host, Steve Kelly, accused
her of being unfeeling and uncar-
ing, she stayed calm and talked
personally about the man who
was evicted, using his first name,
and about her company’s at-
tempts to help him with his
problem. Most importantly, she
took control of the air time by
being prepared to talk on the
issue and by expanding on her
answers. Her live appearance was
successful.

For taped television and radio
interviews, the reporter will be
editing the entire interview down
to approximately 10 to 30 sec-
onds, depending on the impor-
tance of the story and the time
available that day. Your challenge
is to get your point across in a
few, well chosen works without
saying anything that could seem
negative when taken out of con-
text through editing,.

Don’t be disappointed when
you see or hear the final product.
If you give 15 upbeat answers
and only two that are in any way
negative, you can bet the report
will include those two.

Remember to focus on one or
two ideas you want to get across.
Anticipate possible interview
questions and prepare answers
that center around your prede-
termined focus. If a question
you've anticipated is asked, you'll
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CARPET SALES AND SERVICE

444-4444

O All personnel are fully covered by Worker's

and vehicles!

Emergency Flood Service.

Comp and liability insurance—copies on request.

0 Full time in-house service personnel represent MPI in company shirts

O Servicestarpet Sales, Carpet Installation, Linoleum Sales, Linoleum
Installation, Carpet Cleaning, Carpet Repairs, Dyeing, 24-Hour

% Now Stocking Stain Release Carpet!

MPI is entering its third decade in service to the
apartment industry—our only business!!

— e * Prompt Attention
erVIc « Friendly Staff

* Carpet

c a rpet « Hard Surfaces

Tile, Vinyl, Ceramic.

* We sell our own locally

=
Palnt manufactured paint

to meet every need.
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STAN'YDDN

v.“. - "-
Faint and Interiors

2909 South Shoshone
Englewood, Colorado 80110
Phone 761-6156

Our new expanded location will be coming during 1992 at 1731 South Wadsworth in Lakewood.

have an answer ready. If a sur-
prise or hostile question is asked,
you may still be able to bridge
quickly from the unexpected
question to one of your prepared
answers.

If you can’t possibly bridge
froma direct negative question to
a prepared answer, look the in-
terviewer calmly in the eye and
tell him that the question is really
the wrong question to ask in this
circumstance. Then tell him what
the right question is and answer
it. Remember, however, this can
only be done with a smiling face
and in circumstances in which
viewers are likely to believe you.

Sometimes you must answer
that negative question. If so, do it
directly and firmly while looking
the reporter directly in the eye.
What counts in such a situation
is your credibility and trustwor-
thiness.

With print media, your strat-
egy should be different. In a print
interview, you cannot talk directly
with the audience. They will see
and hear you only through the
words of the reporter.

You have to be a salesperson
with print reporters. You must
convince him of your credibility,
the validity of your information,
andyour concern. Aprintreporter
ismorelikely to have the flexibility
to use your ideas as the entire
basis for the article, expand the
story in other directions and to
other sources after talking with
you, or drop the story entirely.
Because of this greater control,
you have a better chance to sell
your viewpoint and, thereby, in-
fluence the final version of the
story. Have appropriate facts,

figures, and opinions at your dis-
posal during the interview, es-
pecially if there are third parties
and recognized authorities who
share your opinion.

One potential to be aware of
with all reporters, but especially
those working in the print media,
is that they will have their own
agenda. While reporters are gen-
erally competent and fair, all of
us have a certain world view re-
sulting from our past experiences.
And there are a significant num-
ber of people in the media who
entered the fieid because of their
desire to right the wrongs of the
world. In some cases, reporters
have been social activists, and
they will rely on their own trusted
sources and use that framework
in reporting news.

It appears that reporter bias
may have contributed to the
eviction article which appeared
in the News. While Yates, the
reporter, did call Marsh & Asso-
ciates for a comment on the
eviction, he also quoted someone
from the Denver Police Victim
Assistance Office. The reporter’s
apparent assumption was that
the evicted resident was a “vic*
tim,” and the implication appar-
ent in the story was that the
perpetrator of the crime against
this victim was the property
management company. Yates
chose not to examine the facts,
the legal eviction process, or the
actions the management com-
pany took to forestall the process
in this case.

In a situation like this, you
must work even harder to “sell”
the reporter on the key elements
of the story. You may even want
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...Handle Residential,
Subsidized,
Commercial...
A Single Property,
100,000 Units, or
100,000,000
Square Feet...
Any Number,
Any Type,
Anywhere?

GERTAINLY!

We have what you need; call us.

And if you think

we don't, still call us.

Because we need to know. We're working
to make sure our products do it all.

CALL: 1-800-241-3306.

Solutions for the World of Real Estate Management

=€ PRENTICE HALL

PROFESSIONAL SOFTWARE

A Paramount Communications Company

Almost 100,000
Renters Have a

History of Skipping,
Trashing & Evictions in
Colorado. There Are Millions More

Rental Services, Inc. provides the vital information you need to
know if an applicant is a bad-risk renter—with same-day service on
many inquiries. We maintain a computerized file of nearly 100,000
Colorado eviction records updated daily. PLUS a network of
associated screening agencies with hundreds of thousands of bad-risk
records in major U.S. cities. PLUS an all-new AUTOMATED ‘QUIK
CHEK’ service that gives you hard-copy reports on your office
computer — in just two minutes — nationwide — seven days a week!

Choose from four low-cost information programs — with simple
over-the-phone eviction checks, to comprehensive national reports,
and our new AUTOMATED ‘QUIK CHECK’ service — to meet your
budget and information needs. Plus customized programs and
employee screening.

We know that screening accuracy, thoroughness and speed are
essential to our clients — so NO ONE CHECKS THEM CLOSER than
Rental Services. Our people are dedicated professionals, always
willing to make the extra effort so you have the best possible
information about your applicants.

Call now and be assured — NO ONE CHECKS THEM CLOSER!

Rental Services, Inc.

Colorado’s Leading Res;dent Screemng Serwce
(303) 420-1212 \ l A ;
(800) 628-6414 A AV N

Nationwide. And We Know Who They Are!

FAX (303) 420-1477

) 1981 Rental Services, Inc.

it can make a difference
in your career.

CAES

PROPENTY SUPEAVIGON

Call the AAMD office to find out more about the
CAM, CAMT, and CAPS programs of professional
education.

329-3300

14 AAMD APARTMENT TRENDS / MARCH-APRIL 1992

to discuss the topic of balance
with the on-duty news editor im-
mediately after the interview. Be
forewarned: This is a risky tactic,
but if you are convinced the story
will not tell your side, you have
little to lose.

Who should
be the
spokesper-
son for your
company?

If the interview will be taped
for television, the spokesperson
should present a professional,
genuine, relaxed image. He or
she should use words well, be
concise, and be sincere.

Ontelevision news, stories are
brief, so the interview will be
heavily edited. It is important
that answers be short and to the
point. Also, the camera is on the
spokesperson all the time and
picks up the smallest gestures
and expressions. A person whois
sincere, relaxed and upbeat is
more likely to appear trustworthy
and be remembered by the tele-
vision audience, which generally
will have forgotten what was said
shortly after hearing it.

For radio, the same criteria
hold true for the spokesperson’s
voice. The interviewee’s face will
not be seen, so his or her voice
must transmit the same key
qualities: relaxed, trustworthy,
positive.

If the interview is for the print
media, the spokesperson will
generally not be seen. An expert
who is able to explain situations
in everyday language is best.
Direct quotes will usually be used,
so the spokesperson must be
aware of exactly what is being
said, not chatting casually or
rambling.

Where should
the interview
be con-
ducted?

If you have time, pick a loca-
tion that is comfortable and re-
laxing . In addition to making you
or the spokesperson feel com-
fortable, the location should
project the image you want. For
television, thelocation should add
visually to the story. That could
mean in front of your apartments
or in a common area.

If you want the story to imply
that you are on a personal basis
withyour residents, as did Marsh
& Associates, go outside in front
of one of your properties with
people walking in the back-
ground. Don't sit behind your
desk in the office.

If the interview is being used
for a news show, then short an-
swers are important. The best
answer in the world will not be
used if it is long and cannot be
edited.

Practice giving answers which
are concise, one-sentence state-
ments of your opinion, followed
by an explanation. The reporter
will be able to take your entire
answer or cut between your
opinion and your explanation.
That way, if your answer needs to
be cut, at least your initial
statement will be used.

Remember to talk to the re-
porter, not the camera. The
camera is merely an observer of a
conversation between you and
the reporter.

Be yourself. The television
camera can spot phonies. Bring
the real person you are to the
conversation. Let your emotions
show, if they're real. If you're
really angry or really pleased, let

What do you
do in the
interview?
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that show. Do not, however, con-
fuse an honest expression of
emotion with an outburst, or
abusive language, or a tantrum.

One media author, Clarence
Jones, devised the FACE formula
to help interviewees remember
what reporters are looking for.
Jones emphasizes that a person
being interviewed should show:

Feelings;

Analysis;

the Cs, including catastro-

phe, crisis, conflict, change,

crime and corruption, and
color; and

Energy.

The major difference between
talking to a television reporter
and talking to your friends in
your living room is energy. Your
interview must project an energy
like a salesperson who believes
in his product. The cool, self-
contained, executive personality
which may be effective in run-
ning a business can appear bor-
ing, even dishonest, on television.
If you can deliver the FACE com-
ponents, you will have been a
good interview guest.

Can you
develop a
“good rela-
tionship with
the media?

Thebest defense is stilla good
offense. The best way to ensure
good treatment by the media is to
become a trusted resource so
that reporters call you when they
need “expert” comments for sto-
ries.

How do you
do that?

Contact reporters specializ-
ing in your fleld and indicate
your interest in becoming a re-
source. Sell yourself as an expert
in your field who can provide
clear, concise, and intelligent
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comments and who is willing to
be available at any time.

When that reporter calls you
for a quote on a topic, he will
usually be on a deadline and will
be calling because he believes
you will be available now (not an
hour from now), you are quotable
(will say something memorable
and colorful), and knowledgeable.
The best way to lose your status
as a quotable source is to be
unavailable or say No Comment.

Once you have become a
trusted source, you must culti-
vate the relationship. Your con-
tinued effort will pay off. Even
when the reporter leaves the po-
sition or media, he will probably
turn over his sources to a suc-
CESSor.

Working with the media can
be fun and very important to
your success in your profession.
Itis selling—you and yourideas—
just as certainly as you sell
yourself and your competence to
prospective investors or prospec-
tive residents.

AAMD executive vice president
Jan Wiseman has working expe-
rience with newspapers, radio,
and television in Wisconsin and
Illinois, including the suburban
Chicago area. He served as na-
tional president of the Journalism
Education Assn. from 1973 to
1975 and authored the most
widely used college text used in
teaching mass media. As a col-
lege deaninIllinois, Wisemanwas
recognized by the Illinois College
Relations Assn. for developing a
model public relations program.

Let Our Maintenance Services Maintain Your Edge

Antonoff Miller Properties, Inc.

Qur landscape maintenance
division is now ready to
provide you with mowing,
fertilization, irrigation main-
tenance, insect/disease
control and other outdoor
services. We are also avail-
able for [ull service building
maintenance, on a monthly or
annual basis. Call today (or a
free estimate or brochure.

- Brokerage 799-0700
].;Iga(l)n;_elnSai] ce Management 799-6300

Construction 799-6300

PARKING LOT ¥ 4’0
SWEEPING

3232 S. Platte River Dr.

GMI Services Inc. Englewood, CO 80110

PARKING LOT

STRIPING

With each new Spring Sweeping contract
save 50% on your Fall contract.

satisfaction guaranteed
cost effective

give GMlIacall..... and let GMI do your dirty work

GMI SERVICES, inc. . . . (303) 788-1515
[ & o . R P 5 |
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Legal Aspects

(!

RONALD H. THOMPSON

Get Ready for the

Americans with Disabilities Act
PART |

In July 1990, President Bush signed into law
the Americans with Disabilities Act of 1990 (ADA).
The ADA is widely viewed as the most far-reaching
civil rights legislation in more than 25 years. It
effectively provides that discrimination against the
disabled will now be treated similarly to discrimi-
nation on the basis of race, color, religion, sex,
national origin, and age.

While ADA has raised the hopes of the estimated
43 million Americans who have disabilities, it has
also engendered concern among businesses fear-
ing that compliance might be burdensome and
expensive. Some fear an explosion of litigationas a
result of the enactment of ADA. With the right
policies and procedures in place, however, ADA
should not cause a severe hardship for any par-
ticular business, and its well-intended goals should
be achieved with minimal disruption.

This article will outline the parameters of the
act and discuss some of the important terms used
in the act, particularly as it affects hiring and
employment of the disabled. Any specific questions,
of course, should be directed to competent legal
counsel.

Coverage of the Act
ADADbars discrimination on the basis of disabil-
ity in five categories which are divided into sepa-
rate titles:
I Employment
II Public Services
III Public Accommodations
IV Telecommunications
V Miscellaneous Provisions
This article will focus on Title I, the employment
section of ADA. Title I will take effect on July 26,
1992, for employers with 25 or more employees. On
July 26, 1994, it will apply to those employers with
15 or more employees.
The term “disability” means that the individual
1) has a physical or mental impairment that sub-
stantially limits one or more major life activities; 2)
has a record of such impairment; or 3) is regarded
as having such an impairment. Employers are
barred from discriminating against qualified indi-

viduals with disabilities in every facet of employ-
ment, including job advertising, recruiting, hiring,
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promotions, terminations, compensation, train-
ing, and all other “terms and conditions” of employ-
ment.

For the employment section of the act, a quali-
fied individual with a disability is one who can
performn “the essential functions” of the job for
which the individual applies. If the employee or job
applicant’s mental or physical disability affects his
or her ability to perform the essential functions of
the job, consideration must be given to what “rea-
sonable accommodations” can be made to enable
the person to perform the job
functions. Reasonable accommo-

Drug testing is specifically exempted from the
physical examination requirements under the act.
Thus, drug testing is not subject to the restrictions
of the pre-employment physical mentioned above.
However, employers cannot exclude a qualified
applicant or terminate a qualified employee if the
individual has been successfully rehabilitated or is
participating in a supervised rehabilitation pro-
gram and is no longer using drugs.

While ADA significantly increases the rights of
disabled persons in the workplace, this does not
mean that a disabled employee
cannever be terminated. Disabled

dations include job restructur-
ing, making facilities accessible,
and possibly purchasing equip-
ment, which would enable the
individual to perform the essen-
tial functions of the job.

Employers are barred

from discriminating

employees must be able to satis-
factorily perform the essential
functions of the job. An employee
who cannot adequately perform
the essential functions of the job
with reasonable accommodation

REEeHabeAcEorheaEsnS against qualified can be fired. Similarly, if com-
required as long as it does not pany policy outlines discharge-
impose an “undue hardship” on able offenses, disabled employ-

employers. Factors used to deter-
mine whether a particular ac-
commodation would cause an
undue hardship include the na-
ture and cost of the accommoda-
tion; the size, type, and financial

A {nd{yfduals with
disabilities in every

 facet of employment.

ees should be treated the same as
non-disabled employees.
Changes in the Workplace

Akey issue under ADA will be
what constitutes “reasonable ac-
commodations.” While the EEQC

resources of the specific facility
where the accommodation would
have to be made; the size, type, and financial
resources of the employers; and the employer's
type of operation, including the compensation,
structure, and functions of its work force.

The act limits pre-employment inquiries and
physical examinations. While employers are al-
lowed to make inquiries regarding the ability of the
job applicant to perform the job-related function,
they are prohibited from inquiring as to whether an
individual has a disability or about the nature or
severity of the disability. Pre-employment physical
examinations are prohibited but may be required
after an offer of employment has been made if
physical examinations are required of all entering
employees, regardless of disability.

has promulgated regulations re-

garding definitions of various
terms contained in the act, it is apparent that the
determination of what constitutes reasonable ac-
commodations will have to be determined on a
case-by-case basis. General parameters of what
reasonable accommodations will be required of
businesses include the following: 1) making facili-
ties accessible; 2) reasonable job restructuring; 3)
changing work schedules; 4) purchasing and
modifying equipment; 5) placing mirrors at the
intersection of hallways; 6) improving lighting and
ventilation; 9) lowering telephones; and 10) em-
ploying part-time readers for the vision impaired.

While the employment provisions of ADA do not
take effect until July 26, 1992, employers should
begin to take steps to avoid potential problems
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arising from the enactment of ADA. Well in advance
of the effective date of ADA, employers should
consider taking the following actions:

1. Perform a review of the company’s person-
nel policies and evaluation of sensitive areas under
ADA.

2. Conduct an up-to-date training program for
supervisors.

3. Implement an accurate record-keeping
system that documents hiring, promotion, and
termination decisions.

The American with Disabilities Act brings with
it major changes for the disabled and employers
alike. With awareness of and preparation for ADA
requirements, however, the financial impact of the
act to employers can be minimized.

The next issue of Legal Aspects will consider
Title III of the act, Public Accommodations, and the

prohibition of denying full and equal enjoyment of
“goods, services, facilities, privileges, or accormmo-
dations” to disabled individuals with respect to any
place open to the public.

Pryor, Carmney & Johnson is planning a seminar
regarding ADA in the near future. Anyone interested
in attending should contact Ron Thompson or Mark
Martens.

This article was prepared by Mark P. Martens,
an associate attoney, and edited by Ronald H.
Thompson, Of Counsel, with the law firm of Pryor,
Carney & Johnson. Any questions or comments
regarding this article should be directed to Ron
Thompson or Mark Martens at 771-6200.

Information given in Legal Aspects is not to be
treated as legal advice. If you have specific ques-
tions about the topic of this column, please contact
legal counsel.

ADVERTISING

Firms wishing to advertise
in Apartment Trends
should contact

Suzl Heap
693-047%
or call the AAMD office

at (303) 329-3300,
FAX 329-0403.
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The decision is
black & white

when it comes to purchasing
repair/replacement parts for
your projects.

Call Now
For Free
Wholesale
Catalog

1.-800-.431-.3000

AAMD Council and Division News

N Apartment
| Professioncils

~ On-Site

by

Kaylene Cox

president-
elect

We want to give a special
ThankYou to MPI Carpet Services
for sponsoring the February APOS
meeting. They had barbecue ca-
tered in and, boy, was it tasty! We
also would like to thank our
speakers, Nancy Larson and Tim
Wardon. They gave information
on recycling and how to imple-
ment a plan on your property.

The “On Site Focus” for Feb-
ruary was Ron Grahamwith Lake
and Racquet Apartments. Ron
has been in this industry for five
years and has many accomplish-
ments. Hats off to Ron!

April 17 is our next meeting.
At that time, we will elect the new
board for the coming year. If you
have someone you would like to
nominate please call the AAMD
office at 329-3300 and ask for
Cheryl.

Wow! Are we excited about
the APOS Installation Dinner in
May! This year it will be held on
May 14 atthe Crystal Rose which
is known for its outstanding food
and atmosphere. To please a va-
riety of tastes, there will be an all-
you-can-eat buffet.

Please put May 14 in your
Day-Timer right now.

Networking
Council

by

Julie

McKeefer
president

The Networking Council will
be holding its next meeting on
Tuesday, April 14. This is a very
important luncheon. We will be
holding elections for next term's
Board of Directors.

To date, our slate of candi-
dates is as follows:

President: Karen Long, Apart-
ment Guide

First VP: Lori Stormes, Gold
Crown Management

Second VP: Terri Stradley,
Lincoln Property Co.

Secretary: Sondra Way, Top
Cop Intruder Alarms
Rhonda Wilton, Apartment
Shoppers Guide

Treasurer: Toni Crocker, Sixth
Avenue West Apts.
Joey Woollen, Plant Place

Nominations are open until
the date or the April luncheon,
and I would like to encourage
active participation from both
“sides” (suppliers and owner/op-
erators).

We are also looking for vol-
unteers for our Welcoming
Committee and for a Door Prize
Chairman.

Suppliers
Council

Doug Yarger
president
I'm sure a lot of good contacts
were made by everyone at the
Trade Show, and you can carry
that enthusiasm on to the Na-
tional Trade Show in June. Call

Dave Phifer, Steve Ira, or Amy
Eismont for information.

The Seventh Annual AAMD
Golf Tournament is right around
the corner. Sponsorships are
going fast, so contact the AAMD
office as soon as possible. Door
prize sponsorships are available,
as well. Please call the great
Sondra Wray for information at
329-9934. This tournament al-
ways sells out every year, so be
sure to register early.

Nominations are now being
taken for Suppliers’ Council of-
ficers. The positions available are
President-Elect, Secretary, Trea-
surer, and Board Member at
Large. Nominations will be ac-
cepted through the next Suppli-
ers’ Council meeting on April 23.
At this meeting all candidates
will have the opportunity tomake
a campaign speech.

Campaigning can start as
soon as you announce your
candidacy. Elections will be held
at the May Suppliers’ Council
meeting. Good luck!
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Welcome to New
AAMD Members

Owner Members

Candlewyck
Condominium Asoc.

Crestmoor Mgmt. Co.

7865 E. Mississippi

Denver, CO 80231

Phone: 329-2377

Units: 201

Sponsor: Michael Whitcomb

Columbine Apts./
Proctor Mgmt.

June Proctor

875 S. Colorado Blvd., #631
Denver, CO 80222

Phone: 377-0659

Units: 51

Sponsor: Tony Taylor

Peter E. Conti

9544 W. 44th Ave.
Wheat Ridge, CO 80033
Phone: 467-2104

Units: 1

Ellwood Corporation

Judy Sexton

333 Logan St.
Denver, CO 80203
Phone: 744-1376
Units: 281

Great West Mgmt. &
Realty, Inc.

Mary J. Wessler

3201 S. Tamarac Dr., #200
Denver, CO 80231

Phone: 755-6501

Units: 3983

Sponsor: Carol Levey

Greentree Apts.

Paul A. Trevino

c/o PAM Equities

1873 S. Bellaire, #1700
Denver, CO 80222
Phone: 759-8600
Units: 51

Sponsor: Steve Ira

Grubb & Ellis Co.

Terri L. Brown, CPM

25 N. Cascade Ave., #300
Colo. Springs, CO 80903
Phone: 719-630-7474
Units: 69

Sponsor: Rick Cooper

Jim & Mary Lennon

6623 S. Datura St.
Littleton, CO 80120
Phone: 347-1492
Units: 4

R&D Investment Co.

Robert & Dorothy Mussack
9833 Alamo Dr.
Northglenn, CO 80221
Phone: 452-8582

Units: 9

R.K. Properties

Richard C. Koonce
P.O. Box 18497
Denver, CO 80128
Phone: 333-7037
Units: 19
Sponsor: Marilyn
McAlexander

Southwest Capital
Group, Inc.

Mike Starkle

141 E. Palace Ave.
Santa Fe, NM 87501
Phone: 505-982-9292
Units: 1

Supplier Members

A Personal Touch Gift
Basket Service

Kathy Conklin

4473 S. Robb St.

Littleton, CO 80127

Phone: 972-8354

B/G: Advertising specialties
Sponsor: Bill Emmerich

AM.L Co., Inc.

Debra E. Bechtol
4604 S. Fraser Ct., #E
Aurora, CO 80015
Phone: 693-6001
B/G: Tax consulting &
planning

Sponsor: David Phifer

Apartment Appraisers &
Consultants

Cary W. Bruteig, MAI

1221 S. Clarkson St., #210
Denver, CO 80210

Phone: 722-2353

B/G: Real estate appraisal
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Champ'’s Roofing Co.

Robert Champ

P.O. Box 260195
Lakewood, CO 80226
Phone: 980-6272
B/G: Roofing
Sponsor: Anne Rojo

Conner Construction
Co.

Chuck Sather

2670 S. Delaware St.
Denver, CO 80223
Phone: 744-1096

B/G: Construction svcs.
Sponsor: Greg Gulley

Cooksey & Cooksey,
P.C.

Michael G. Cooksey
P.O. Box 37182

Denver, CO 80231-0182
Phone: 623-6663

B/G: Law firm

Custom Landscapes of
Colo., Inc.

Tony Fuchs/Jerry
Richmond

12540 W. Cedar Dr.
Lakewood, CO 80228
Phone: 989-5301

B/G: Landscaping & lawn
care

Eichler Corp.

Bill Valentine

1375 Sutter St., #218
San Francisco< CA 94109
Phone: 415-928-1112
B/G: Mortgage banking

Eldon Security Guard &
Patrol

Sandra K. Ragsdale
1458 Iola St.

Aurora, CO 80010
Phone: 343-3144
B/G: Security service
Sponsor: Harold Zeller

F.E.L. Copy Products

Frank Palmer

6101 E. Evans

Denver, CO 80222

Phone: 757-1444

B/G: Copier sales, service,
supplies

Sponsor: Lynne McCallum

A Flag House, Inc.

Fred Mahe

5556 S. Sycamore St.
Littleton, CO 80120
Phone: 797-8100

B/G: Flag manufacturer/
distributor

Sponsor: Bill Emmerich

Frank's Portable
Welding

Frank A. Fragleasso
17215 W. 57th Ave.
Golden, CO 80403
Phone: 278-3121

B/G: Welding

Sponsor: Bill Emmerich

Futty Company

Jim Molick

3551 E. Davies Pl
Littleton, CO 80122
Phone: 741-0516 or
800-548-6387

B/G: Plumbing, parts
GAF Building Materials
Corp.

Maureen O'Mara-Sanzo
2543 E. Cherryvale Ct.
Highlands Ranch, CO
80126

Phone: 230-1714

B/G: Roofing materials
manufacturer

Grace Industries, Inc.

Gary Beckham

8081 E. Orchard Rd.
Greenwood Village, CO
80111

Phone: 740-8081

B/G: Concrete contractor
Sponsor: Harold Zeller

Heartsmart

Richmond M. Perse, II
1275 Garlord St.
Denver, CO 80206
Phone: 377-8543

B/G: Emergency safety
programs/products
Sponsor: Bill Emmerich

Interlink
Comunications

Joy Moore, Larry Meyer
6810 S. Tucson Wy.
Englewood, CO 80112
Phone: 649-2000

B/G: Communications,
paging

Sponsor: Bill Emmerich

Marina Pool & Supply
Co.

Peg Mangleri

17591 Colorado Hwy. 8
Morrison, CO 80465
Phone: 697-9475

B/G: Pools: sales, service,
supplies

Sponsor: Bill Emmerich

Meggison Enterprises,
Inc.

Charles Crask

P.O. Box 1780

Arvada, CO 80001

Phone: 296-3439

B/G: Asphalt manufacturer

Mile High Office Supply
Co.

Barry Widom

60 Tejon St.

Denver, CO 80223
Phone: 744-6476

B/G: Office products
Sponsor: Bill Emmerich
Omnibank Southeast
Gary D. Levine

3600 S. Yosemite
Denver, CO 80237
Phone: 773-1234

B/G: Banking

Sponsor: Andy Miller

Phoenix West Designs

Lynn Smith, Susan
Stanfield

7600 E. Arapahoe Rd., #107
Englewood, CO 80112
Phone: 773-9003

B/G: Interior Design
Sponsor: James Martin

Polestar Distributors

Cy Hughes, Ed Raslawski
14824 E. Hinsdale Ave.
Englewood, CO 80112
Phone: 680-5800

B/G: Lighting Distributors
Sponsor: Bill Emmerich

The Pool Man, Inc.

Jim Taylor

3106 W. Hampden Ave., #A
Englewood, CO 80110
Phone: 781-4409

B/G: Pool sales, service,
supplies

Power Network

Mike & Nina Stone
P.O. Box 280154
Lakewood, CO 80228
Phone: 988-8751

B/G: Service brokerage

Property P.R.

Debra J. Blasi

3850-G S. Atchison Wy.
Aurora, CO 80014
Phone: 766-0102

B/G: Desktop publishing
Sponsor: Bill Emmerich

Purvis Enterprises, Inc.

Thomas A. Purvis

DBA Woman Business
Enterprises

1704 W. Baltic Pl
Englewood, CO 80110
Phone: 935-1209 or
935-0434

B/G: Lot sweeping & snow
removal

Sponsor: Mark Snyder

Rocky Mountain Fire &
Safety

Michael & Marla Larned
6435 E. 53rd Wy.
Comumerce City, CO 80022
Phone: 287-3109

B/G: Fire protection
Sponsor: Michael Whitcomb

Van Gilder Insurance
Corp.

Gregg Dennington

P.O. Box 911

Sterling, CO 80751
Phone: 522-6260

B/G: Insurance
Sponsor: Mark Snyder

Ziegler Fire Protection,
Inc.

Brian Ziegler

4220 Jason St.

Denver, CO 80211

Phone: 433-6451

B/G: Fire protection
Sponsor: Bill Emmerich

New Supplier
Member Profile

Power Network

Mike and Nina Stone are the owners of
Power Network, a business new to Denver.
The goal of power Network is to provide
management companies with the opportu-
nity to purchase goods and services at vol-
ume prices while offering selected vendors an
avenue for real growth in their businesses.
The philosophy of WIN-WIN for all involved is
basic to Power Network.

For details about this new company, con-
tact Mike or Nina at 303-988-8751.

January New Member
Orientation

’ 1% \
Participants in the January New Member Orientation were
Russ Randall, owner; Caroline Harms, Clean Designs;
Mack Johnson, Phoenician Asociates; Steve Drews,

Arrowhead Appliance; Bruce Barnes, Turf Tenders, Inc.;
and John Show, AAA Seamless Gutters.
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1 Silent Auction Supporters

Les Jones, Exec. Director of
Denver Emergency Housing
Coalition, presents a plaque of
appreciation to Lola Morrow,
owner of Resident Evaluation
Service and Adopt-A-Building
chairperson, for her dedication
to the 1991 Silent Auction and
Change for Change program.

Iltems for the 1991
Silent Auction
were donated by:
House of Glass

Ann Watkins

GranTree Furniture
Rental

Adjusters International
Firemaster
Schutzman/NBS Inc.
LeMaster and Co.
Royal Textile Products
Rhonda Wilton -

L&M Enterprises
Luxury Rental Center
Pontiac Motor Division

The 1991 Silent Auction Committee: (first row, left to right) Julie McKeefer, Apt.
Shoppers Guide; Sally Meurer; Lorl Stormes, Gold Crown Mgmt.; Lola Morrow,
Resident Evaluation Service; Ann Watkins, Metric Property Mgmt.; Donna Coble,
AAMD staff; (second row) Mary Ellen Bilicki, Sixth Ave. West Apts.; David Martin,
Balcor Property Mgmt.; Dave Janecek, Cort Furniture Rental; Pati Kessler, Urban Inc.;
Susan Mismash, Encore Draperies; Mary Whittaker, RJE Communications; Linda
Jiner, Aaron Rents; (third row) Doug Yarger, Top Cop Intruder Alarms; Les Jones,
Denver Emergency Housing Coalition; Rick Cooper, Marietta Drapery Co.; Mary
Phillips, CDM; Ken Schumm, The Mini-Blind Co.; Anita Nightingale, BFI Waste
Systems; and Ken Byrne, CBI/Equifax

Automatic Laundry Co.
Tony Taylor

Balcor Property Mgmt.
Engelton Glass

Resident Evaluation
Service

Lola Morrow

Snake 'N’ Rooter

Anne Dresser’s Apt. Store
Omni Properties

M.P.I. Carpet Sales &
Sve.

Service Network
Plumbing & Heating
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B.F.I. Waste Systems
The Glidden Co.
Swiss Flower Shoppe
Rare Finding

House of Grey
Acacia Equities
Plant Place

Rental Services

Adco Fire Protection
Svcs.

Centric Elevator

DLC Landscape

Del Mac Construction
Denver Key & Lock Co.

Sherwin-Williams Co.
Waste Mgmt. of Aurora

Destination Resorts
Mgmt.

CBI/Equifax

Affiliated Nat’l Bank/
University Hills

For Rent Magazine
Performance Distributors

Classic Painting &
Decorating

Artistic Promotions
The Rep Group
Coatings, Inc.

Companies that
contributed to the
1991 Silent Auction,
cont.

The Color People
Rozeboom & Co.
Design Forum

Rocky Mountain Pest
Control

Jack’s Roofing
A.J.’s Answering Svc.

Spectrum Real Estate
Svcs.

Mile-Hi Pool Table Svc.
Cindy Maddox

Bob’s Jobs

N.P.R. Inc.

Roto Rooter

Kogle Cards

West Branch Enterprises

Aurora Summit
Restaurant

Pace Membership
Warehouse

Aaron Rents
Top Cop Intruder Alarms

Apartment Shopper’s
Guide

Business Adjustment
Sves.

Trammell Crow
Residential

Rocky Mountain News
U.S. Tech

Hast Lumber Co.

Glenco Distributing
Sixth Avenue West Apts.
Laserland

Happy Canyon Ace
Hardware

All City Pools

“A” Painting Co.

Stouffer Concourse Hotel
Encore Draperies

Golden Rule Appliances
R.A. Inc.

Marletta Drapery Co.
Property Asset Mgmt.
Web Service Co.

Highland Manor Apts.

Errol & Marilyn
McAlexander

Steve & Julie Larson
AAA Pool & Spa
Buckingham Oaks Apts.
Palace Construction
Bio-Tech Maintenance
The Genoa Group
Trans Union

Levey Enterprises
Paul Noveshansky
Urban, Inc.

Cort Furniture Rental
Apartment Guide
Sheraton DTC Hotel
Sevo-Miller, Inc.

Standard Paint &
Interiors

All City's Pest Control
Cary Bruteig

Talley Leasing

Beacon Hill Investments
Roll On Patterns
Direct Line Imports
Body Works

Minda, C.C. Gallo’s
Carrie, C.C. Gallo’s
Stephanie, C.C. Gallo’s
Lincoln Property Co.
Hadley-Mendel Mgmt.
Denver Nuggets
Insignia Mgmt. Group
Asher Investments
The Bay Apts.

Highline Park Center
Aaron Rents

CDM

Metric Property Mgmt.
RJE Communications
Pro-Tel Communications

Charlie Matthews &
Assoc.

M&J Painting

Great West Mgmt. &
Realty

Apartment Shoppers
Guide

HOW OFTEN DO YOU PAY
DEADBEATS’ RENT?

UNSUSPECTING LANDLORD
0 BOTTOMLINE CIRCLE
NO PROFITVILLE, USA __Zat of the manth 1 92
PAY TO THE -
ORDEROF ___ Deadbeat Rentor S 435.00
Fowr bundred thovty-thnce axd wo/ 100 DOLLARS
FOR_ Rewt _ Hnswspecting Landlord

In Colorado, RES has exclusive access to records of over 200,000
renters who either caused damage, skipped, or have been evicted.
Nationally, there are millions more. Now YOU can know who they are.

RES offers landlords a new, valuable resource for screening appli-
cants. Our automated database of landlord and eviction reports is
accessible through your computer or credit prompter terminal. Qur
database is the largest and most current throughout the state.

Withthe RES REGISTRY CHECK, access to over 12 million records
and 300 courthouses nationwide is just a keystroke away. In seconds,
you can receive a nationwide credit report, eviction, and landlord
record seven days a week! No other company in Colorado can claim
this unique, automated, self-service capability.

To get you started, join the RES Rent-to-Profit program.

Try the RES REGISTRY CHECK free for one month.*
Compare and see the difference!
Call us now before more profits slip away!

&ES RESIDENT EVALUATION

SERVICE OF
Colorado's first and oldest resident screening service.

COLORADO, INC.
303-758-8575
800-752-8575 MNASA
FAX 757-5573 N

Colorado's exclusive
member to Trans Registry
Nationwide Network

* Some restrictions apply. Offer ends 4/30/92.

Need
a
bid?

Call an AAMD
member first!
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CONCRETE REPAIR WORK

Royal Textile Product Co., Inc. SPECIALIZING IN CO;IgFI?TEYTEY gfggln
presenfs FOR MORE THAN - ‘3
y December Dinner Meeting Sponsors
LOWEST PRICE — HIGHEST QUALITY v concrete breakout and removal
APARTMENT DRAPERIES
AND BLINDS \/ replacement with standard

finishes or upgrades

Typical One-Bedroom Apartment E "_ r"‘
from $22.00 Complete! j resurfacing, caulking or sealing THIS MEETING
nhance the life of your 4
 All blinds—Denver stock tC% il eat‘ ec y SPONSORED BY
24 to 48-hour turnaround c Flam
*Highest quality virgin PVC Offering complete service to ' % g
* Alabaster color property owners and management groups.
*Draperies and other treatments
manufactured in our own plant to the VAN HEUKELEM

highest standards of the industry
eIngstallation available
eFully guaranteed

g, CONCRETE, INC.

7803 East Harvard Ave.
Denver, CO 80231
303-750-8200

“Your Hardscape Specialists”
MARK ZELINSKY

We will recycle your old PVC blinds at salvage price.

Dave Janecek of Cort Furniture
Rental, December dinner co-sponsor

Contact Paul Noveshansky at 744-3283
for all your window covering needs,

Repair & Resurfacing ® Custom Concrete For Rent Magazine, December dinner co-sponsor: (standing, left to right) Paula
Colors e Patterns e Textures Hughes and Melissa Odell; (seated) Debby Denton, Sarah Malone, and Robyn
Epps

HERE’S HOWIE

Supplier
CONCRETE LET US Lyl ATTENTION

3800 QUITMAN s. “We do it all.” T AKE C ARE , \,(vz:},: Enﬁggufﬁn?gﬁﬁigg}g

DENVER, CO 80212

Mum% o

SAVE $ $ § Removal and replacement OF " WeMAkE/; "

or new: LNE o Ogp

On » pPLEXIGLASS ?“\-._gﬁ“- \ﬂ\gﬂ \L“ g f! No ™ 03:‘?.9
A\ I
* INSULATED GLASS Curb a_nd Gutter YOUR w@\\&%‘“ ‘E“mﬁ*— 154-5‘!4;6.’@34 OQDER
* SAFETY GLASS Drain Pans ?S"E“\N“ \P\g\\-‘ﬁ ‘W?f 0. g Elyy ALy,
* WIRE GLASS Driveways UP’ S ; QU v Mony, TH, %0,
* L S H =
ey Patio & -
* SREEN REPLACEMENT Retaining Walls I -
* CUSTOM MIRRORS Sidewalks DO\ A 7N ’ S . 3
* MIRROR BEVELING Steps ) " h
SEORLR TS Steel Pan Stairs Precision a— ' |
* SHOWER DOORS Weldin Elevator Suppliers’ Council president Doug Yarger (left) presents the “Perfect For Your Corporate Units”
* TUB ENCLOSURES g Co.. Inc Supplier of the Month award to Dave Janecek (right) of Cort P el e e
* COMMERCIAL, ” ’ Fumniture Rental. The award was made to acknowledge L
DOOR REPAIR Cort’s ongoing support of AAMD. AAMD President Jim Feminioes s K ormonce
* TENANT FINISH 364"1 166 45 8 - 1 3 97 Murphy looks on.
. Colorado Springs Denver
GEFOLCEESS Member AAMD

*3-M WINDOW TINTING h

(719) 471-3070 (303) 750-3536
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SAVE MONEY AND ENERGY WITH PRO-TEMP

............... 3ee e i n o e oy
1, 150 X 588 ; 5§ $$3869585559883
. Hot water demand has & [F3 i is Y RS iitaiiiiaissiiitiiisiiiisiag
Membership Awards its ups and downs. it IR R
Only PRO-TEMP turns g . 55558554 H‘f;T.E!V‘f’::RATUB””U*?””$“;
: & I55s 3 5 $5585855555538558558 5
them into cai:- Stop 5 8555837 355S33435883885385 838533888
paying more than you Lo |SS S8 S8 8y = e
: ERERE R EEE
have to just to keep I'FFW'H
that hot water at Lm?2 & 4 n{ f 9 10 I 12mi 2 9 10 1 12
The Membership Com- ' everyone’'s fingertips - it's easy once you've linked up with
mittee would like to the PRO-TEMP hot water controller from APH Service Company.
recognize the following ,
AAMD members for their j
membership recruiting Experlenced Installation & Service By: SInce 1963
efforts this past year. . - Heating, Plumbing
To the right are AAMD APH SerV|Ce - Air Conditioning
members who were awarded - 24 Hour Service

Company, InC. - Custom Designs

- Colorado Owned

29 - 22 - Service Agreements
- Installation, Service

a certificate of appreciation
for recruiting one to four
new members.

Members in the photos
belowwere awarded trophies
in appreciation for recruiting
five to nine new members.

The following AAMD members were presented a certificate of appreciation for
recruiting one to four members: (first row) Barbara Mitchell, Kinnickinnic Realty;
Carol Weaver, Asher Investments; Kate Miller, Kinnickinnic Realty; Mark Feilmeier,
Urban, Inc.; Judy Blaes, Spectrum Real Estate Svcs.; and Barbara Miller, Urban, Inc.

R(Q)FING INC.

“QUALITY IS NOT EXPENSIVE, IT'S PRICELESS”

. Licensed - Bonded ¢ Insured

Judy Hunt, MPI Carpet Sales &
Services and Earl Warren

Apartment & Condo C onc'epts Also receiving trophies, (left to right): Bob ‘Se'ttlage Spectrum Real SerVing the Front Range S ince 198 1

and AAMD Membership Estate Svcs.; Sue Pender, Kinnickinnic Realty; Patl Kessler, Urban,

; Inc.; Paula Hughes, For Rent Magazine; Sandy Drago, Property Asset MEMBER
Chairperson
i Mgmt.; and Michael Whitcomb, Crestmoor Mgmt. °' o - 6 5 2 1 2 2 BT D
M_TNMI
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1992 Trade Show Prize Winners

David Ace
MCS Distributors
Ceiling fan
Shawna Aldredge
Snake 'N' Rooter

Judy Archer
House of Glass
$20 gift certificate
Jill Bain
BFI Waste Systems
Spirit T-shirt
Terry Baker
Halco Patching
Blooming plant
Charmaine Barton
Preferred leads
Karia Bastia
Encore Draperies
AM/FM radio
Betsy Beauchamp
Student Stripers
$500 free striping
Theresa Beavers
" Murphy Asphalt
$400 gift certificate
Rick Bernot
MPI Carpet Sales
Hyatt Regency, one night
Jim Billings
C&H Draperies
Dinner for two
Cathy Birch
Pier-Angeli Co.
$50
Eric Boatman
Pier Angeli Co.
4-way screwdriver
Ellen Bradley
Automatic Laundry
Color televition
Rhonda Brown
Roto Rooter
Free drain clean
Deana Butts
Kelly-Moore Paint
Brush
LouAnn Cameron
Preferred Leads
Cathy Campa
BFI Waste Systems
BIFI Bear
Mini-Blind Co. -
$100

Ruby Chavez
Kelly-Moore Paint
Brush
Preferred Leads

Bev Church
Apartment Store
$50 gift certificate from
Marina Landing

Ron Cooke
Hurricane Drain
Floral arrangement

Clifford Cory
Snake 'N' Rooter
Fruit basket

Nancy Dachel
Preferred Leads

Preston DeJangh
Jetz Service
Television

Scott Edwards
Luxury Rental
Oakframe - print

Jeanice Embry
Luxury Rental
Silk ficus tree

Jim Fenton
Mile-Hi Pool Table
Cue stick

Brenda Forthman
Preferred Leads
House of Glass
$20 gift certificate

Blane Francis
Kelly-Moore Paint
Brush

Jane Galffey
Web Service

Jimmy Garcia
Kelly-Moore Paint
Brush

Jerry Gifford
Preffered Leads

Judy Gordon

Resident Evaluation Svc.

$25 gift certificate to
King Soopers

Heidi Greer
Rental Services
Teddy Bear
Kelly-Moore Paint
Brush

Bill Grieve
Kelly-Moore Paint
Brush
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Jill Gusick
Preferred Leads
Christine Hanley
Preferred Leads
Jeff Harmon
Hast Lumber
Telephone
Pam Hatch
Sherwin-Williams
Trip to Puerta Vallarta
JoAnn Jackson
Coatings, Inc.
Potted plant
Barbara Japha
GMI Services
Gas grill
Fran Jarrett

Resident Evaluation Svc.

$25 gift certificate to
King Soopers

Winston Jones
Automatic Laundry
Television

Melody Keane
Apartment Store
$50 gift certificate to
Marina Landing

Marylyn Keeler
House of Glass
Oak fram mirror

Helen Kontos
House of Glass
$20 gift certificate

Judy Kroeger
Moore Pest Control
Bouquet of roses

Patricia L. Lacey
Aaron Rents
Stereo

Resident Evaluation Svc.

$25 gift certificate to
King Soopers
Laura Laing
Roto Rooter
Free drain clean
Dee Lopez
Cort Furniture
$1000 gift certificate
Don Maillot
BFI Waste Systems
Duffle bag
David Martin
House of Glass
$20 gift certificate
Laurie Martin
Preferred Leads

Lynne McCallum
Kelly-Moore Paint
Brush

Scott McConnell
Animal Removal
Dinner at Brittany Hill

Steve McMillin
Kelly-Moore Paint
Brush

Dawn McNulty
of Glass
$20 gift certificate

Ernie Medine
Kelly-Moore Paint
Gas grill

Jim Murphy
Tundra Data
Nuggets tickets

Jennifer Nelson
Arrowhead Appliance
Microwave

Marissa Osias
Web Service

Preferred Leads

Kelly-Moore Paint
Brush
Jeff Olsen
Pier-Angeli co.
4-way screwdriver
Cathy Parker
AAMD
$150
Jane Parker
Kelly-Moore Paint
Brush
Tracy Payne
D&S Lighting
Lottery ticket
Rua M. Petty
House of Glass
$20 gift certificate
Ed Plunkett
Pler-Angeli Co.
4-way screwdriver
Gene Rachiell
Mile-Hi Pool Table
Cue stick
Kathy Rail
D&S Lighting
Lottery tickets
Clayton Rector
Luxury Rental
Silk flowers

Renee (Boardwalk)
Kelly-Moore Paint

1992 Trade Show Prize Winners

Brush

Sandra Robbins
Preferred Leads

Brian Robey
Encore Draperies
AM/FM radio
House of Glass
$20 gift certificate

Diane Schnider
NAA
Convention registration
for two
Kendra Searles
American Family Ins.
Silk flowers
Brianne Smith
GranTree
Vegas trip for two
Lonni Smith
House of Glass
$20 gift certificate
Dee Stein
House of Glass
$20 gift certificate
Pete Stein
Hast Lumber
Telephone
Ray Story
Kelly-Moore Paint
Brush
Terry Stradley
House of Glass
$20 gift certificate
Helen Tews
AAMD
$150 cash
Bryan Thede
Student Stripers
$500 free striping
Candy Watson
Student Stripers
$500 free striping
Carol Weaver
Coatings, Inc.
4-foot potted palm
Cindy Webster
Moore Paint
Brush
Vince Wickowski
Pace
World picture
Pete Zeigler
Angeli Co.
4-way screwdriver

OUR " %
v GAILS ON

" EXCELLENCE

_

§
i

1. First Place Booth Con-
test Winner—The Plant
Place

2. Second Place Booth
Contest Winner—For Rent
Magazine

3. Third Place Booth
Contest Winner—Anne
Dresser’s Apartment Store

4. Booth Touring Contest
Winner on March 13—
Cathy Parker of Pepper-
corn Apartment—$150

The March 12 winner
was Helen Tews of Conifer
Landing (not shown).

AAMD APARTMENT TRENDS / MARCH-APRIL 1992 31




\‘.',, ‘W oo ‘_‘: s

24 HOUR PLUMBING & DRAIN CLEANING
e SAME DAY SERVICE e EMERGENCY SERVICE

USUALLY WITHIN THE HOUR

e FREE ESTIMATES e PREVENTIVE MAINTENANCE

PROVIDED AT NO OBLIGATION
« NO OVERTIME CHARGES CONTRACTS AVAILABLE

NIGHTS, WEEKENDS, HOLIDAYS
m VIDEO LINE INSPECTION & LOCATING = HIGH PRESSURE JETTING

APARTMENT
ASSOCIATION

OFMETRO DENVER

Member Since 1985

AAMD 7th ANNUAL
GOLF INVITATIONAI Kewv-Moore

PAINT CO.
Sponsored by Suppliers” Council

Now is the time to get in
i i For 44 years, the
the swing of things! S
Mark your calendar for Monday, manutacturer of quality
May 18, 1992 products that meet

the requirements of the

RACOON CREEK architectural, maintenance,
GOLF COURSE and commercial applicator.

. . ) 5 Rocky Mountain Locations to Serve You
$75 registration fee includes green fees,

cart, prizes, and dinner. Aurora 1155 S. Havana St.
(Dinner-only tickets available) (303 751-2711
Sponsorships are available to suppliers Colorado Springs 2877 E. Fountain Blvd.
allowing you to promote your company (719) 475-8192
at your sponsored hole. Limited to 18. Boulder 3130 Valmont Road

Watch for deftails! (303) 444-1041
Lakewood 9110 W. 6th Ave.

Suppliers—Invite your clients to (303) 238-0409

. e . Fort Collins 2101 S. College Ave.
join you in a foursomel (303) 464-9373
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The Eyes Have It

Size does make a BIG difference.

It's the BIG difference that makes your ad easier to read. For Rent Magazine pages are the size you
and your potential renters are used to in a magazine -- easy to hold, easy to open flat, easy to read.

For information call 303-770-8900

A PARTMENTS

For Reni'

We help people rent apartmentsw

COPYRIGHT © 1990 Diversified Communications, Incorporated




