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Business Facilities magazine has named Greater New 
Orleans, Inc. as one of the top three in the USA in 
its new award for overall "Economic Development 
Excellence," calling it "a shining model of diverse, 
growth-oriented success."

• Greater New Orleans was named the fastest improving 
economy in the United States (The Wall Street Journal)

• Greater New Orleans was named the #1 Metro for IT 
Growth in USA (Forbes)

• New Orleans- Metairie-Kenner was included in Top 10 
Metros for Corporate Facility

• New Orleans was named 8th on the list of Top Cities for 
Relocation (Forbes)

• New Orleans was ranked 16th in the US for best Cities for 
Families (Parenting.com)

• Louisiana was named 2011 State of the Year [Southern 
Business & Development]

• New Orleans is the fourth most competitive state in terms 
of job growth exceeding national trends (New Geography)
 

stats from

Baton Rouge Lunch

Highlights
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NAA predicts...
..we will see a strong demand for new employees due 
to the fact that more people are renting than buying 
homes.  Currently the multi-family industry employs 
over 1 million people.   The percentage of Americans 
wanting to own a home has dropped. In 2004 69.2% 
owned a home in June 2011 65.9 percent owned a 
home.

Across the state we are seeing steady occupancy all 
reporting above 90% occupied.  The Lafayette area is 
leading the state for occupancy at 94.7% for January 
2012.
 
The Apartment Association of Louisiana 
Annual Conference will take place in 
September 2012 in New Orleans. 

More details to follow! 

Best Advice for 2012:
Attend education classes to keep up with what is 
going on.  Continue Networking at  Apartment As-
sociation lunches. Share information amongst your 
peers.  Check out the National Apartment Association 
website.

Super Committee's Failure 
Leaves Large Tax Agenda on  
Congress' Plate

The failure of the Joint Select Committee on Deficit 
Reduction (Super Committee) to agree on a deficit 
reduction and tax reform plan means Congress now 
faces a number of important tax provisions set to ex-
pire at the end of the year, some of which could stress 
multifamily firms’ rent revenue streams by affecting 
tenants’ abilities to pay. The most notable are the one-
year Social Security payroll tax cut and the Alterna-
tive Minimum Tax (AMT). Given the still fragile state 
of the economy, lawmakers are expected to retain the 
payroll tax cut after navigating disputes over how to 
offset the $120 billion cost.  They are also expected 
to extend the so-called AMT patch to shield nearly 30 
million taxpayers from this onerous and supplemental 
levy.  However, as has been the case in past years, 
they may not do so until early next year.

Of additional interest to NAA/NMHC are the ap-
proximately five dozen business provisions set to 
expire on December 31.  They include a number of 
energy efficiency incentives, immediate expensing of 
brownfield remediation costs and the New Markets 
Tax Credit.  In the past, Congress has extended these 
for one to two years; however, as with the AMT patch, 
lawmakers have often failed to act before they expire 
and have extended them retroactively.

Bonus depreciation is also on the radar.  A temporary 
incentive allowing businesses to immediately write 
off 100% of the cost of qualifying property, including 
building components (but not the building itself), falls 
to 50% in 2012.  It is unclear whether Congress might 
act to retain the 100% bonus depreciation in an effort 
to stimulate capital investment.
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from Walkscore.com 
Walkability offers surprising benefits to our health, 
the environment, our finances, and our communities.
 
Health: The average resident of a walkable neigh-
borhood weighs 6-10 pounds less than someone who 
lives in a sprawling neighborhood.
Cities with good public transit and access to ameni-
ties promote happiness.
Environment: 82% of CO2 emissions are from 
burning fossil fuels.3 Your feet are zero-pollution 
transportation machines.
Finances: Cars are the second largest household  
expense in the U.S.4 One point of Walk Score is 
worth up to $3,000 of value for your property.
Communities: Studies show that for every 10 
minutes a person spends in a daily car commute, time 
spent in community activities falls by 10%.6

One-Mile Walk in a Compact 
Neighborhood......
A one-mile walk in Seattle's Phinney Ridge takes you 
through a grid-like street network with a mix of resi-
dences and businesses.

 
One-Mile Walk in a Sprawling Suburb
A one-mile walk in Bellevue, WA with cul-de-sacs 
and winding streets has few shops and services within 
walking distance.

What makes a neighborhood walkable?
A Center: Walkable neighborhoods have a center, 
whether it's a main street or a public space.
People: Enough people for businesses to flourish 
and for public transit to run frequently.
Mixed Income, Mixed Use: Affordable housing 
located near businesses.
Parks and Public Space: Plenty of public places 
to gather and play.
Pedestrian Design: Buildings are close to the 
street, parking lots are relegated to the back.
Schools and Workplaces: Close enough that 
most residents can walk from their homes.
Complete Streets: Streets designed for bicyclists, 
pedestrians, and transit.

Walkable 
    Neighborhoods

ROSS D. SHALES
3117 22ND ST., SUITE 1
METAIRIE
rossshales@allstate.com

Call me today for help with your
business insurance needs:
auto, property & liability.

(504) 831-1778

Insurance subject to availability and qualifications. Allstate Insurance Company and Allstate Indemnity
Company, Northbrook, Illinois © 2009 Allstate Insurance Company.
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Your prospects and 
residents are everywhere.

Where Are You?

If you were here...
Our platforms market your community across the Internet on high traffic sites, feature desktop and mobile 
platforms for prospects to transact business, automatically push content to Social Media sites and deliver online 
services and communication tools to your residents to enhance retention rates. 365 Connect has created an array 
of award-winning technology platforms that work in unison with each other to market, lease and retain residents 
in multifamily communities. Our platforms are proven to reduce your marketing expenses, produce revenue by 
renewing leases, and save management staff valuable time.

Let our award-winning platforms connect you everywhere you need to be!

Visit us at www.365connect.com or 
call us directly at 504.299.3444 for a free demo.
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Small Fish 
in a 

Big Pond?
Take control and become a BIG �sh with the Click n’ 
Lease program for Independent Rental Owners (IROs).

Click n’ Lease offers all of the same bene�ts as the National Lease 
Program with a special twist for owners and managers who 
complete fewer than 25 lease packages a year in a single state. 

The  modi�ed program for IROs:

  Speeds up the preparation and printing of lease documents

  Improves accuracy and reduces errors with built-in 
math calculations

  Provides default settings for recurring items and charges

Allows automatic data transfers from the main lease form 
to other forms in the lease package

  Creates error checking and lease expiration reports

Join today and become a BIG �sh! Click n’ Lease is available in 42 
states and will save you time and increase your bottom line. It’s 
just another way NAA is working for you!

For information visit www.naahq.org/lease
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Tens of thousands of people every year make CORT the most trusted source for their temporary furniture solutions. 
Moving for a new job? Heading off to school? Landing a temporary assignment? Making a fresh start?

CORT.com

Furniture • Housewares • Home Accessories • Electronics

CORT makes living smart easy...

living smart
furniture flexibility for your life

Rental Showroom & Clearance Center
5035 Bloomfield Street | Jefferson, LA 70121 | 504.733.8381

Contact Debbie Borrello at debbie.borello@cort.com 
or Debbie Younger at debbie.younger@cort.com for 
additional information.

CREShow: US Apartment  
Market Continues to Roll
February 6, 2012

The U.S. apartment market has performed spectacu-
larly in recent years, and the sector will continue to 
roll in the years ahead as "Echo Boomers" enter the 
workforce.

Guests on the most recent episode of the "Commer-
cial Real Estate Show" shared those observations and 
others in a wide-ranging update on the market.  
Topics included occupancy rates, rent growth, future 
development locations and a "game-changing" way 
of setting rents.

The overall national apartment occupancy rate was 
93.5 percent in 2011, said Ronald G. Johnsey, presi-
dent of AxioMetrics Inc. The 2012 rate should climb 
to 95 percent, he predicted. Apartment rents grew by 
4.1 percent last year, and are expected to grow by 5.5 
percent in 2012, Johnsey added.

Class C apartments have lagged slightly in occupancy 
when compared to Class A and B, but "this is the year 
we're going to fill in Class C," Johnsey said.  

"We're going to see the occupancy rates in all classes 
get closer to 95 percent, and that's going to create re-
ally strong pricing power."

The entrance of Echo Boomers - those born in the 
1980s and early 90s - into the rental pool is another 
reason why Johnsey is predicting a long-term bull 
market for the sector. Echo Boomers are getting mar-
ried later and often carry significant college debt - two 
factors that decrease their likelihood of buying a home 
in the near future, he noted.
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Renters face 
fewer vacancies,  
rising rates
By Bobby Allyn, The (Nashville) Tennesseean 

NASHVILLE – During the boom years of home buy-
ing, property manager Charlie Biter used to offer new 
apartment tenants one or two months' free rent as a 
lease enticement. Now, as rental demand continues to 
surge, no such offers are necessary.

"Back then, everybody was being creative to bring 
renters in," said Biter, who oversees 2,000 apartment 
units in the Nashville area for Continental Property 
Management. "But now I'm not aware of any units 
offering concessions."
 
Across the country, as more people compete for 
apartments in the wake of the housing collapse, the 
market has swung in favor of landlords. For tenants, 
that means saying goodbye to move-in incentives and 
watching rents edge higher.
 

About a quarter of all apartments nationwide offered 
some type of concession in last year's fourth quarter. 
By comparison, 53% of apartments offered conces-
sions in the first quarter of 2010, according to data 
tracker MPF Research's latest report.
 
"The industry moves in cycles, and right now not a 
lot of apartments are available," said Jay Parsons, an 
analyst at MPF Research. Until apartment construc-
tion catches up to demand, landlords will maintain 
their control of the market, he said.
 
The vacancy rate in Pittsburgh, at 2.2%, is among the 
lowest in the country, according to MPF's fourth-quar-
ter data from 2011. University of Pittsburgh master's 
student Harrison Murphy knows the difficulty first-
hand. Four years ago, he found an apartment within an 
hour of searching, he said. Now, not only are rentals 
harder to come by, but many landlords are requiring 
stricter background checks.
 
"I have been unable to find a single place that doesn't 
require a recommendation from your previous land-
lord, with some even asking for recommendations 
from teachers," Murphy, 24, said.
 
In New York, too, as rental demand swells in some of 
the most desirable neighborhoods, rates are reaching 
new highs. In 2011, average rents across all apartment 
categories rose 8.4% compared with the year-ago lev-
els, according to the Citi Habitats annual report.
In Chelsea and the East Village, average monthly rent 
in January for a one-bedroom apartment hit $3,218 
and $2,616 respectively. Both neighborhoods have 
vacancy rates below 1.5%. Furthermore, landlord 
concessions in New York plunged 68% from 2010, 
according to the report.
 
"With high demand in the marketplace, landlords 
were not likely to negotiate with potential renters, and 
needed to do little to attract clientele to their available 
apartments," said Citi Habitats President Gary Malin.
In Portland, Ore., one of the country's tightest mar-
kets, the year-end vacancy rate was 3.1%, according 
to the Barry Apartment Report, a local data tracker.
 
"Nobody's giving concessions. That's history," said 
Joe Weston of Weston Investment, which owns 3,000 
apartments in the Portland area.
 

Contact Your Sherwin-Williams 
Property Management Team

Josh Pelous
Flooring Representative

504-495-4501
swrep6044@sherwin.com

Steve Catalano 
Paint Representative

504-915-1053
swrep4945@sherwin.com 
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In April, his firm plans to raise rental rates about 5%. 
"People living in suburbia are moving to the city  
center," he said. "And some of those people were 
foreclosed on and are now renting."
Feeling squeezed increasingly, real estate observers 
say, more people are finding themselves in situations 
like Chicago resident David Sundquist, who says his 
rent, which continues to inch up, squeezes his budget. 
He said most affordable apartments he finds on Craig-
slist ads are in unsafe neighborhoods. In addition, "It 
seems like the only way to get a place is to have a 
roommate," said the 31-year-old commodities trader.
In the heyday of the housing market, when the coun-
try saw droves of empty apartment units, some land-
lords attempted to woo tenants in striking ways.
For instance, Woody McLaughlin of Nashville's apart-
ment association remembers one landlord offering a 
trip to the Bahamas to new lease-signing tenants. But 
now, deals offering even one free month's rent are 
scarce, he said.
 
Todd Jackovich, a developer with Atlanta-based 
Stonehenge DCM, said he and other property manag-
ers use a computer program that shows how much 
rents can be increased based on rates at nearby  

apartment buildings. "Landlords are trying to set a 
new floor (price) on some of their products," he said.
While the country's single-family home construction 
is still recovering from the depths of the downturn, 
this year is expected to be an important milestone in 
the tide of new multifamily home construction occur-
ring in many cities. MPF Research estimates 125,000 
apartment units will be completed by year's end, an 
89% gain from 2011.
 
"That sounds like a huge increase," MPF's Parsons 
said. "But it's really still on the low side by historic 
standards. (It) puts in perspective just how very, very 
low 2011 was."
Waiting lists are getting longer at apartment buildings 
around the country, which is fueling a spike in apart-
ment development, real estate professionals said.
Skeptical observers, such as Weston, the Portland 
apartment manager, worry some markets may be 
over-betting on construction, creating the conditions 
for a speculative bubble several years from now.
"The income the developers want for some of their 
units is too high," Weston said. "By 2015 we'll have 
a lot of apartment products, but will there be enough 
people?"
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2012 Partners in Education
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Visit  Our Website 
www.salvant.com 

Or call us today to speak to one of our     
Bed Bug experts. (225)383-BUGS (2847) 

BED BUG SOLUTIONS FROM LOUISIANA’S BUG EXPERTS 

LET SALVANT BE PART OF  YOUR BED BUG PLAN! 
 

All services are performed with the latest techniques for getting rid of 
bedbugs 
We also provide visual and K-9 bedbug inspection with  Louisiana’s 
1st Certified Bed Bug K9s, which cuts treatment cost in 1/2. 

Salvant Environmental is a local, family owned and                   
operated business. We are proud to offer our customers over 
20 years of experience. 

    SERVING LOUISIANA SINCE 1999. LISCENSED, BONDED & INSURED, FOR YOUR PROTECTION. 

All of our certified bedbug technicians are updated on the latest          
techniques which  solves any pest problems faster. Specializing in           

Corporate and           
Commercial Accounts 

 

225- 383-Bugs  
(2847) 
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PUT YOUR AD HERE!
By advertising here, your ad will be seen by hundreds of Apartment 
Association Members that receive the newsletter, just like you, and 

by even more on the world wide web at  
www.AAGNO.com.

Call 888-2492 for details

May
Management Workshop– Orleans Parish Evictions

 
Wednesday, 9th, 1:00 pm–3:00 pm
421 Loyola Ave, Court Room 202 –  
Civil District Court Building, New Orleans
Instructor: Attorney Jacob Kansas 
Cost: $23 per person

 
Maintenance Workshop –  
Helping Your Property to be Energy Efficient

 
Tuesday, 15th, 11:30 am–1:30 pm 
(LUNCH will  be served) 
Location TBA
Instructor: Stacey Whitney with Domain Companies 
Cost: $23 per person

June
Maintenance Workshop - Safety (Risk Management) 

 
Date & Location TBA

July 
Management Class – Affordable Tax Credit Workshop

Date & Location TBA

Affordable\Tax Credit classes will be offered in 2012. AAGNO 
is waiting to confirm dates and times with instructors.  If you are 
interested in the HCCP Certification, AAGNO needs to know 
so we may determine if the certification will be held in 2012.

If you have any comments, questions or suggestions, email 
Tammy at tammyesponge@aagno.com 

Flyers will be emailed for each event for reservations and other 
details.

Calendar of Events
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Support Your Associate Members
Advertising – Newspaper

Times Picayune – 504-826-3509

Advertising – Online
Apartments.com – (888) 658-RENT
Apartment Guide.com – 225-273-7714
ForRent Media Solutions – 972-207-8395
Move.com – 800-978-7368
Real Page Inc – 972-820-3015
Rent.com – 866-441-7368

Advertising – Rental Guide
New Orleans Renters Guide 
 – 504-710-7230
Apartment Finder – 225-273-5907

Air Conditioning
A&R Air Conditioning & Appliance 
 – 504-887-1416

Broker
Larry Schedler & Associates
 – 504-836-5222

Carpet Cleaning  
    Cosmopolitan Carpet Cleaning – 225-   
         667-2155 
Contractors/Construction

Grant & Associates – 504-733-2999

Credit Card Service
First Data – 504-701-0068

Financial
Madderra & Cazalot – 504-835-6900
Lake Insurance & Financial, Inc 
 – 504-831-1778

Flooring
Flooring Depot/Commercial Floors
 – 504-733-8188
Integrity Carpet – 504-712-5485
Sherwin Williams Flooring 
 – 504-734-0070

Furniture Rental
Weiner Cort Furniture Rental 
 – 504-733-8381

Garbage Waste Service
Richards Disposal –504-241-2142

Insurance/Renters Insurance
Allstate: Cambias Agency – 504-888-8207
Allstate: Kelly Buckwalter 
 – 504-469-4800
Allstate: Eddie Corcoran –504-469-6400
Carbo Insurance – 504-488-0070

Chumney-Powell Agency –504-455-1234
Fontenelle & Goodreau – 504-454-8939
Lake Insurance and Financial, Inc 
 – 504-831-1778
Liberty Mutual — 504-837-7000

Janitorial Supply
Guillot Sanitary Supply – 504-835-1687

Landscaping
Garden of Eden – 504-391-1167
Lifestyle Landscape – 985-643-4008
Louisiana Landscape – 504-391-1800
Rotolo Consultants – 800-641-2427
Thrive of Louisiana – 504-453-3633

Laundry Service
Coinmach – 800-535-7327
Commercial Coin & Laundry –  

850-932-8348
Mac-Gray – 504-813-8789
Pierce Commercial Maytag 
 – 985-626-7852

Legal/Law Firm
Huber, Slack, Houghtaling, Pandit & 

Thomas, LLP – 504-274-2500

Website/Internet/Marketing 
Apartments

365 Connect – 504-299-3444

Maintenance Product & Service
HD Supply – 504-884-2460
Ideal Appliance – 504-888-4232
Johnstone Supply – 504-733-1495
Lowes – 504-613-1800

Online Education
CallSource – 818-596-3833

Painting Companies & Painters
BLP Mobile Paint – 504-834-5455
Helm Paint & Supply – 504-419-4029
Sherwin Williams Paint – 504-461-0728

Pest Control & Bug Specialist
Colonial Exterminating – 504-443-1016
DA Exterminating – 504-888-4941
Fischer Environmental – 985-626-7378
J&J Exterminating –504-833-6305
Orkin – 504-464-0073
Salvant Environmental – 225-383-2847

Plumbing
Dr. Pipe Plumbing – 504-833-7072
Roto Rooter – 504-329-9772 

Plumbing Parts  
   The Plumbing Warehouse – 504-378-8300

Property Savings Program (Orleans 
Only) 

    Clearesult – 504-523-9788 
 
Resident Screening

Core Logic / SafeRent – 615-595-7337
Landlord Shield   — 618-283-7055
Trak 1 Technology – 866-998-7251

Recycling Services
Phoenix Recycling – 504-322-7551

Resurfacing
Surface Restoration – 504-231-1871
Quality Resurfacing – 504-432-9495

Roofing
Independent Roofing Systems 
 – 601-922-4301

Solar Energy
South Coast Solar – 504-529-7869

Storage
Elmwood Self Storage – 504-737-7676

Telecommunications &  
Cable Service

AT&T – 504-830-1993
Cox Communications Multi Dwelling 

Units– 504-358-6870

Website Marketing 
     G5 – 541-693-4904 
 
Wireless Internet 

Circa – 504-520-9560
Data Shark – 985-373-7452

Utility Management – Submetering
NWP Services – 402-421-1668



Judy Anderson
MDU Account Manager 

(504) 304-8096
judy.anderson@cox.com

Cosetta Bradford
MDU Analyst
(504) 304-1870
cosetta.bradford@cox.com

2121 Airline Dr., 4 West • Metairie, LA  70001 
Fax:  (504) 304-1819

MDU Team

The Apartment Association
of Greater New Orleans, Inc.

3017 Harvard Avenue
Suite 201

Metairie, LA 70006

www.aagno.com 

APARTMENT NEWS is the Official publication of the 
Apartment Association of Greater New Orleans.  
The articles herein do not necessarily represent the 
views of the majority of its numbers, but is published in 
the interest of managers, owners, and suppliers of the 
multifamily housing industry. We thank our members 
who advertise in this publication; they make it possible 
for you to receive this at no cost.
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